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MBA Placement Office (MPO) - An Introduction

What sets LUMS MBA Apart?

THE SDSB ADVANTAGE
Case Method of Teaching

Competency and Professional Development (CPD) Modules
MBA Final Year Project

Accreditations, International and Industrial Linkages

MBA Students’ Achievements and Events

Worldwide Alumni Placement

The People

Faculty
Student Diversity in LUMS MBA
Alumni

How to Recruit LUMS MBA?
MPO Recruitment Support
MPO Recruitment Calendar
Some of our Recruiting Partners
MBA Recruitment Policies

Partner with SDSB

Why Give to LUMS - SDSB

The Challenge

MBA Outreach Programme - Widening the Participation
The Essential Role of Corporate Support



Aman Abbasi
Industry Focus: Financial Institutions
aman.abbasi@Ilums.edu.pk
Ph: 042 35608232
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Hiba tul Habib
Industry Focus: Energy (Oil & Gas), Govt/
Public, Development, Agriculture
hiba@lums.edu.pk {

'Ph: 042 35608310

Mahreen A. Khan

Industry Focus: Technology
(IT/Engineering), Automobile
mahreen@lums.edu.pk

Ph: 042 35608186

Quratulain Babur
Focus: MBA Internships
quratulainb @lums.edu.pk
Ph: 042 35608274

Sana Mirza

Consultancy, Media/Entertainment,
Services
sana.mirza@lums.edu.pk

Ph: 042 35608309

Sarah Karim

Industry Focus: International Organisations,
FMCG, Groups/Conglomerates,Telecom,
Pharmaceutical
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The PEOPLE

MBA 2011

Geographical Distribution

8%
16%
12%
16%
48%
Islamabad/Rawalpindi Lahore
Karachi Others

MBA 2012

Geographical Distribution

3%
15%
13%

9%

60%
Islamabad/Rawalpindi Lahore
Karachi Others

09 MBA RECRUITER'S GUIDE

Computer Science

Commerce/Business

Overseas

Science

Arts
Medicine
Engineering

Economics

Computer Science

Commerce/Business

Overseas

Science
Medicine
Engineering

Economics

Average Age - 26

Average Experience (in years) - 3

Average GMAT/LMAT Score - 625

Academic Background

24%

17%

4%

.2%

1%
39%
13%

Average Age - 25

Average Experience (in years) - 2.69

Average GMAT/LMAT Score - 620

Academic Background

1%
26%
4%
1%
44%
14%

Alumni

The MBA Alumni of LUMS need

no introduction. They continue to
be our ambassadors in local and
international organisations alike.
They have been critical change
agents wherever they have served,
particularly in the local sector and
new initiatives of MNCs, where they
have been significant in adding
systems and structures. On the

global front, they have been equally
competent in adding value to their
employers and driving important
company decisions.

Many of our MBA alumni mark
important success stories in the
professional world. We are pleased to
share some of these success stories
with you:

Mr. Jahanzeb Naseer
Head - Equity Research, Credit Suisse
Bank, Hong Kong (MBA 1991)

Mr. Notel Daud

CEO - Kansai Paints (MBA 2003)

Ms. Faaria Rehman
Executive Vice President/ Regional
Corporate Head - Lhr Region,

Corporate Banking Group, UBL Pakistan
(MBA-1996)

Jahanzeb Naseer graduated from LUMS
in 1991. He has worked in the financial
sector since then, starting of at Jardine
Fleming (now JP Morgan) where he was
head of equity business in Pakistan. He
moved to Hong Kong in 2000 and was
Managing Director and global Head of

Mr. Nofel Daud is a Civil Engineer by
training. However, immediately after
graduating from UET, Lahore in 1993, he
joined the Civil Service of Pakistan, where
he served in different capacities till 2001.
Starting 2001, he took leave from the
Service and started his MBA from LUMS,
from where he graduated in 2003 at the
top of his Class, winning the NMF Gold
Medal. In 2003, he resigned his position in
the Civil Service and joined the Corporate
Sector.

Nofel started his corporate career with ICI
Pakistan Paints Business in 2003, where

Faaria Rehman Salahuddin graduated
with a LUMS MBA degree in 1996. She
began her banking career as an Officer
In-Charge with the Retail Bank of ANZ
Grindlays Bank in July 1996 and con-
tinued to work with its Corporate Bank
through the bank’s Pakistan operations
acquisition by Standard Chartered Bank.
In 1999, Faaria was awarded the Rotary
International Group Study Exchange
‘Young Professionals’ Scholarship to Ba-
varia, Germany with the Vocational areas
of focus being German Banking and
Financial Institutions. Upon her return,

quantitative research at HSBC Securi-
ties before he moved into fund manage-
ment and managed Asian equity funds
at a major global hedge fund. He now
manages the Asian equity research
product and quantitative research for
Credit Suisse in Hong Kong.

he pioneered IClI’s Iran Business Initiative.
After three years in ICI, he moved to
Karachi to join Standard Chartered
Pakistan and worked his way up as

the Head of the Wealth Management
Business in Consumer Banking, later on
becoming the General Manager Branch
Banking for Centre and North Regions.

In September 2009, he joined Kansai
Paint Pakistan, the leading Japanese
paints manufacturing company, as Chief
Operating Officer, later becoming its Chief
Executive in May 2010 and continues to
serve in this capacity to date.

she pursued her banking career with
specific focus on Corporate Banking and
in December 2001, joined Habib Bank
Ltd. as a Vice President/Unit Head.

In April 2005, Faaria made a lateral
move to United Bank Ltd. where she
works to date as an Executive Vice
President and Regional Corporate Head
— Lahore Region. Along with her career,
she remains an equally passionate
traveler and based on the destinations
visited, she has recently initiated

“Word of Mouth Travels” - a niche travel
advisory service.
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Partner with SDSB

THE

DSB

Partner with SDSB - Contribute to PROMISE

The global business environment has never been so rigorous and challenging. The world is facing extraordinary difficulties. Poverty,
disease, environmental deterioration, and declining resources are just to name a few. In this increasingly uncertain international
business setting, the vital task of managing has become more complex and demanding. The key to future business success lies in
the leaders of tomorrow who will be able to effectively respond to the rapidly changing world of today. Suleman Dawood School of
Business (SDSB) at LUMS has distinguished itself by excelling in its aim to enhance and develop the future of management education
in the country. The exceptional and thorough learning experience of SDSB manifests itself in the leadership roles our students take

up after they graduate. All this is made possible by a world-class faculty, superior campus facilities and a stimulating and challenging
curriculum. Rather than resting on our laurels, the challenge of moving ahead in the 21st century propels us to set new goals for the
school and new standards for our graduates. To fulfill our mission of “Preparing Global Business Leaders” we have launched this
campaign. We need our friends to support us in this endeavour.
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WHY GIVE TO LUMS - SDSB?

Twenty-five years ago, we made a commitment to our students that no one admitted into
the SDSB should be turned away because of their inability to bear the tuition cost. Today we
continue to fulfill our promise. More than 50% of all students at LUMS receive financial aid.
We offer aid in the form of scholarships, loans, tuition waivers and work compensation to
deserving students. The financial aid programme is completely need based and considers
many factors such as family size, utilities, sibling education expenses, and other non
discretionary expenses that place a drain on family assessment of a students need for
assistance.

The Challenge

There has been a marked increase in
student enrollment in the last three years.

In order to sustain our pledge to our
students we need scholarship funds and
endowments. These endowments are
crucial for us to continue to provide the
support needed to attract the most talented
students. We want to stay committed to

expanding financial aid, so that nothing
stands in the way of providing educational
opportunities for the most gifted young

men and women. Scholarships transform
the lives of students and invest in future
policy-makers, business champions and
world leaders who will continue the legacy of
business excellence at SDSB.

MBA Outreach Programme - Widening the Participation

SDSB is committed to enabling good
students to achieve excellence. The School’'s
MBA Outreach Programme initiative aims to
encourage students from under-represented
backgrounds to discover new opportunities
and fulfil their potential in higher education.
The programme aims to encourage all

young people to raise their aspirations

and to enable the most talented students
from Pakistan rural colleges to realise their
potential at SDSB. Support from Foundations,
Corporations and individuals through this
Campaign is vital to the programme and will
enable it to expand successfully.

The Essential Role of Corporate Support

As one of the region’s leading producers
of innovative ideas and knowledge for all
areas of business, LUMS-SDSB has been
a locus for business education, and a
launching point for many new businesses.
Now as we seek to redefine the business
graduate, retain our top faculty, and
strengthen our research centers, our
partnerships with corporate leaders are

more strategically crucial than ever. We value
our ties to the business community and seek
new ways to broaden these relationships
through our Naming Rights Opportunities

for the new SDSB building, research and
curriculum development in key economic
areas, strengthening of faculty through
professorships and chairs, and offering
scholarships to our students.
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